Contra ct Agreement Between: 

l_ \ l WMUR 

100 South Commercial Street 
■f— *■ Manchester, NH 03101 

WMUR-W (603)669-9999 

|NEW HAMPSHIRE 

www.thewmurchannel.com 



Print Date 11/14/12 



CONTRACT 



Page 1 of 6 



And: 



SRCP Media Inc 

201 North Union Street 

Ste 200 

Alexandria, VA 22314 





Contract / Revision 


Alt Order # 


3176 


967426 / 1 


WOC1003 


Product 

Tue-Mon week 


Contract Dates 
10/30/12- 11/06/12 


Estimate # 
178 




Advertiser Original Date / Revision 
Guinta/R/Congress 10/24/12 / 11/05/12 




Billing Cycle 


Billing Calendar 


Cash/Trade 


EOC 


Broadcast 


Cash 


Station 


Account Executive 


Sales Office 


WMUR 


Linda Magay 


Manchester 


Special Handling 


Demographic 
Adults 35+ 






Total Ratings 
655.00 


IDB# 


Advertiser Code 


Product Code 


30 


60 


Agency Ref 


Advertiser Ref 



Spots/ 



*Line Ch Start Date End Date Description 


Start/End Time Days 


Length Week 


Rate 


Rtn Type Spots 


Amount 


E 1 WMUR10/30/12 11/06/12 5a Daybreak 


5-6a 




:30 




NM 


10 


$7,000.00 


Class of Time - Fixed Non Pre-emptible 
















Start Date End Date Weekdays Spots/Week 


Rate 


Rating 












Week: 10/30/12 11/05/12 MTWTF-- 10 


$700.00 


4.70 












Week: 11/06/12 11/12/12 - T 1 


$700.00 


4.70 












Spot Ch Date Range Description 


Start/End Time Weekdays 


Length 


Rate 


Rtg Type 






1 1 WMUR 1 1/06/12- 1 1/12/12 5a Daybreak 


5-6a 


■Tu 


:30 


$700.00 


4.70 NM 






Credited 
















oversold inventory 
















2 WMUR10/30/12 11/06/12 6a Daybreak 


6-7a 




:30 




NM 


12 


$16,800.00 


Class of Time - Fixed Non Pre-emptible 
















Start Date End Date Weekdays Spots/Week 


Rate 


Rating 












Week: 10/30/12 11/05/12 MTWTF-- 10 


$1,400.00 


5.90 












Week: 11/06/12 11/12/12 - T 2 


$1,400.00 


5.90 












3 WMUR10/30/12 11/06/12 Good Morning America 


7-9a 




:30 




NM 


7 


$8,050.00 


Class of Time - Fixed Non Pre-emptible 
















Start Date End Date Weekdays Spots/Week 


Rate 


Rating 












Week: 10/30/12 11/05/12 MTWTF-- 5 


$1,150.00 


6.10 












Week: 11/06/12 11/12/12 ■ T 2 


$1,150.00 


6.10 












4 WMUR10/30/12 11/05/12 KELLY& MICHAEL LIVE DA>9AM-1 0AM 




:30 




NM 


5 


$3,000.00 


Class of Time - Fixed Non Pre-emptible 
















Start Date End Date Weekdays Spots/Week 


Rate 


Rating 












Week: 10/30/12 11/05/12 MTWTF-- 5 


$600.00 


4.50 












5 WMUR10/30/12 11/05/12 News 9 at Noon 


12-1230p 




:30 




NM 


5 


$3,250.00 


Class of Time - Fixed Non Pre-emptible 
















Start Date End Date Weekdays Spots/Week 


Rate 


Rating 












Week: 10/30/12 11/05/12 MTWTF-- 5 


$650.00 


6.40 












6 WMUR10/30/12 11/05/12 Who Wants to be a Millionaire 1230-1 p 




:30 




NM 


5 


$2,500.00 


Class of Time - Fixed Non Pre-emptible 
















Start Date End Date Weekdays Spots/Week 


Rate 


Rating 












Week: 10/30/12 11/05/12 MTWTF-- 5 


$500.00 


4.30 













(* Line Transactions: N = New, E = Edited, D = Deleted) 

Notwithstanding to whom bills are rendered, advertiser, agency and service, jointly and severally, shall remain obligated to pay to station the amount of any bills rendered by station within the time specified and until 
payment in full is received by station. Payment by advertiser to agency or to service or payment by agency to service, shall not constitute payment to station. Station will not be bound by conditions, printed or 
otherwise, on contracts, insertion orders, copy instructions or any correspondence when such conflict with the above terms and conditions. Four weeks advance cancellation notice is required unless otherwise 

specified. 

Hearst television inc, does not discriminate in the sale of advertising time, and will accept no advertising which is placed with an intent to discriminate on the basis of race or ethnicity. Advertiser hereby represents 
and warrants that it is not purchasing broadcast air time under this advertising sales contract for a discriminatory purpose, including but not limited to decisions not to place advertising on particular stations on the 

basis of race or ethnicity. 



Contract Agreement Between: 



Print Date 11/14/12 



WMUR-TV 

NEW HAMPSHIRE 

www.thewmurchannel.com 



Page 2 of 6 



WMUR 

100 South Commercial Street 
Manchester, NH 03101 
(603)669-9999 



Contract / Revision 


Alt Order # 


967426 / 1 


WOC1 00361 76 



Contract Dates 


Product 


Estimate # 


10/30/12- 11/06/12 


Tue-Mon week 


178 



Advertiser 


Original Date / Revision 


Guinta/R/Congress 


10/24/12 / 11/05/12 



"Line Ch Start Date End Date Description 



Start/End Time Days 



Spots/ 
Length Week 



Rate Rtn Type Spots 



Amount 



otart Date bnd Date weekdays opots/week 


Rate 


Rating 












7 WMUR10/30/12 11/05/12 News 9 at 5 


5-6p 




:30 




NM 


10 


$14,000.00 


Class of Time - Fixed Non Pre-emptible 
















Start Date End Date Weekdays Spots/Week 


Rate 


Rating 












Woolc 11/0.^/19 MTWTF-- 10 


$1,400.00 


9.50 












8 WMUR10/30/12 11/05/12 News 9 at 6/World News To 


6-7p 




:30 




NM 


5 


$13,500.00 


Class of Time - Fixed Non Pre-emptible 
















Start Date End Date Weekdays Spots/Week 


Rate 


Rating 












Week: 10/30/12 11/05/12 MTWTF-- 5 


$2,700.00 


11.30 












E 9 WMUR10/30/12 11/05/12 Chronicle NH 


7-730p 




:30 




NM 


3 


$3,300.00 


Class of Time - Fixed Non Pre-emptible 
















Start Date End Date Weekdays Spots/Week 


Rate 


Rating 












Week: 10/30/12 11/05/12 M-W-F-- 3 


$1,100.00 


5.00 












Spot Ch Date Range Description 


Start/End Time Weekdays 


Length 


Rate 


Rtg Type 






1 WMUR 10/30/12-11/05/12 Chronicle NH 


7-730p 


M- - W- - F — 


:30 


$1,100.00 


5.00 NM 






See MG 9.4 
















4 WMUR 10/29/12-10/29/12 Chronicle NH 


7-730p 


M 


:30 


$1,100.00 


5.00 NM 






/h\ tiAfi fnr Q 1 1 1 IC\0 

\ty Ivlo TOT y. I I l/U*i 
































E 10 WMUR1 0/30/1 2 1 1/05/12 INSIDE EDITION AC 


730-8p 




:30 




NM 


3 


$4,200.00 


Class of Time - Fixed Non Pre-emptible 
















OLdlL LJaLc CI lU LJcUfc! Vvfcfcftuciyo OJJUlb/ VVccft 


Rate 


Rating 












Week: 10/30/12 11/05/12 MTWTF-- 3 


$1,400.00 


3.40 












Spot Ch Date Range Description 


Start/End Time Weekdays 


Length 


Rate 


Rtn TvDe 






3 WMUR 10/30/12-11/05/12 INSIDE EDITION AC 


730-8p 


MTuWThF - - - 


:30 


$1 400 00 


3.40 NM 






See MG10.4 
















4 WMUR 10/29/12-10/29/12 INSIDE EDITION AC 


730-8p 


M 


:30 


$1,400.00 


3.40 NM 






© MG for 10.3 11/02 
















11 WMUR10/30/12 11/05/12 News9at11 


11-11 :35p 




:30 




NM 


7 


$15 400 00 


Class of Time - Fixed Non Pre-emptible 
















Start Date End Date Weekdays Spots/Week 


Rate 


Rating 












Week: 10/30/12 11/05/12 MTWTFSS 7 


$2,200.00 


6.40 












12 WMUR10/30/12 11/05/12 Nightline 


1135p-1206a 




:30 




NM 


5 


$2 500 00 


Class of Time - Fixed Non Pre-emptible 
















Start Date End Date Weekdays Spots/Week 


Rate 


Rating 












Week: 10/30/12 11/05/12 MTWTF-- 5 


$500.00 


4.00 












13 WMUR10/30/12 11/05/12 The View 


11-12p 




:30 




NM 


5 


$3,000.00 


Class of Time - Fixed Non Pre-emptible 
















Start Date End Date Weekdays Spots/Week 


Rate 


Rating 












Week: 10/30/12 11/05/12 MTWTF-- 5 


$600.00 


2.80 












14 WMUR10/30/12 11/03/12 6a Weekend Daybreak 


Sa/Su 6-7a 




:30 




NM 


3 


$1,350.00 


Class of Time - Fixed Non Pre-emptible 
















Start Date End Date Weekdays Spots/Week 


Rate 


Rating 












Week: 10/29/12 11/04/12 S- 3 


$450.00 


2.20 












15 WMUR10/30/12 11/04/12 6a Weekend Daybreak 


Sa/Su 6-7a 




:30 




NM 


2 


$900.00 


Class of Time - Fixed Non Pre-emptible 
















Start Date End Date Weekdays Spots/Week 


Rate 


Rating 












Week: 10/29/12 11/04/12 S 2 


$450.00 


1.60 












16 WMUR10/30/12 11/06/12 Good Morning America 


7-9a 




:30 




NM 


7 


$8,050.00 


Class of Time - Fixed Non Pre-emptible 

















(* Line Transactions: N = New, E = Edited, D = Deleted) 

Notwithstanding to whom bills are rendered, advertiser, agency and service, jointly and severally, shall remain obligated to pay to station the amount of any bills rendered by station within the time specified and until 
payment in full is received by station. Payment by advertiser to agency or to service or payment by agency to service, shall not constitute payment to station. Station will not be bound by conditions, printed or 
otherwise, on contracts, insertion orders, copy instructions or any correspondence when such conflict with the above terms and conditions. Four weeks advance cancellation notice is required unless otherwise 

specified. 

Hearst television inc, does not discriminate in the sale of advertising time, and will accept no advertising which is placed with an intent to discriminate on the basis of race or ethnicity. Advertiser hereby represents 
and warrants that it is not purchasing broadcast air time under this advertising sales contract for a discriminatory purpose, including but not limited to decisions not to place advertising on particular stations on the 

basis of race or ethnicity. 



Contract Agreement Between: 



Print Date 11/14/12 



WMUR-TV 

NEW HAMPSHIRE 

www.thewmurchannel.com 



WMUR 

100 South Commercial Street 
Manchester, NH 03101 
(603)669-9999 
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Contract / Revision 


Alt Order # 


967426 / 1 


WOC1 00361 76 



Contract Dates 


Product 


Estimate # 


10/30/12- 11/06/12 


Tue-Mon week 


178 



Advertiser 


Original Date / Revision 


Guinta/R/Congress 


10/24/12 / 11/05/12 



Spots/ 



*Line Ch Start Date End Date Description 


Start/End Time Days 


Length Week 


Rate Rtn Type Spots 


Amount 


Start Date End Date Weekdays Spots/Week 
Week: 10/30/12 11/05/12 MTWTF-- 5 


Rate 
$1,150.00 


Rating 
6.10 










Week: 11/06/12 11/12/12 - T 2 


$1,150.00 


6.10 










17 WMUR10/30/12 11/03/12 7a Weekend Daybreak 


7 Qa 




:30 


MM 
INIVI 


o 
c. 


$1,400.00 


("".InQQ of Timp - FiypH Mnn Prp-pmntihlp 
viuoo ui i ii i ic i iacu i "iui i r i c d i iuliuic 














Start Date End Date Weekdays Spots/Week 
Week: 10/29/12 11/04/12 S- 2 


Rate 
$700.00 


Rating 
4.10 










18 WMUR10/30/12 11/04/12 7a Weekend Daybreak 


7-9a 




:30 


MM 
InIVI 


o 


$1,400.00 


Class of Time - Fixed Non Pre-emptible 














Start Date End Date Weekdays Spots/Week 
Week: 10/29/12 11/04/12 S 2 


Rate 
$700.00 


Rating 
3.60 










19 WMUR10/30/12 11/03/12 Weekend GMA 


9-1 0a 




:30 


MM 
InIVI 


o 

C. 


$1,400.00 


Class of Time - Fixed Non Pre-emptible 














Start Date End Date Weekdays Spots/Week 
Week: 10/29/12 11/04/12 S- 2 


Rate 
$700.00 


Rating 
2.00 










20 WMUR10/30/12 11/04/12 Weekend GMA 


9-1 0a 




:30 


MM 
InIVI 


o 
c. 


$1,400.00 


Class of Time - Fixed Non Pre-emptible 














Start Date End Date Weekdays Spots/Week 
Week: 10/29/12 11/04/12 S 2 


Rate 
$700.00 


Rating 
2.70 










21 WMUR10/30/12 11/05/12 KELLY& MICHAEL LIVE DA>9AM-1 0AM 




:30 


NM 


4 


$2,400.00 


Class of Time - Fixed Non Pre-emptible 














Start Date End Date Weekdays Spots/Week 
Week: 10/30/12 11/05/12 MTWTF-- 4 


Rate 
$600.00 


Rating 
4.50 










22 WMUR10/30/12 11/04/12 6p News 9 Weekend/World N6-7p 




:30 


NM 


1 


$1 ,200.00 


Class of Time - Fixed Non Pre-emptible 














Start Date End Date Weekdays Spots/Week 
Week: 10/29/12 11/04/12 S 1 


Rate 
$1,200.00 


Rating 
4.60 










23 WMUR10/30/12 11/03/12 News 9 at 7 


7-730p 




:30 


NM 


1 


$1,500.00 


Class of Time - Fixed Non Pre-emptible 














Start Date End Date Weekdays Spots/Week 
Week: 10/29/12 11/04/12 S- 1 


Rate 
$1,500.00 


Rating 
2.70 










24 WMUR10/30/12 11/05/12 Dancing with Stars 


Prime Other 




:30 


NM 


1 


$7,000.00 


Class of Time - Fixed Non Pre-emptible 














Start Date End Date Weekdays Spots/Week 
Week: 10/30/12 11/05/12 M 1 


Rate 
$7,000.00 


Rating 
5.30 











Fixed Non Pre-emptible 
End Date Weekdays 
11/04/12 -T 



E 25 WMUR10/30/12 

Class of Time 
Start Date 
Week: 10/29/12 

Spot Ch Date Range 

1 WMUR 10/29/12-11/04/12 
See MG 25.2 

2 WMUR 10/29/12-11/04/12 
© Credited 

incorrect program 



1 0/30/1 2 Dancing with Stars Result 9-1 Op 



Spots/Week 
1 



Rating 
5.90 



Description 

Dancing with Stars Result 
Tues ABC Prime A 



Rate 
$7,000.00 
Start/End Time Weekdays 
9-10p -Tu 



8-9p 



■ Tu- 



:30 



Length 

:30 

:30 



Rate 
$7,000.00 



NM 



Rtg Type 
5.90 NM 



$7,000.00 5.90 NM 



26 WMUR10/30/12 10/30/12 Storm Wrap Up 

Class of Time - Fixed Non Pre-emptible 

Weekdays Spots/Week 



Week: 



Start Date 
10/29/12 



End Date 
11/04/12 



1- 



1 



7-730p 

Rate 
$1,100.00 



:30 



NM 



Rating 
0.00 



$0.00 



$1,100.00 



(* Line Transactions: N = New, E = Edited, D = Deleted) 

Notwithstanding to whom bills are rendered, advertiser, agency and service, jointly and severally, shall remain obligated to pay to station the amount of any bills rendered by station within the time specified and until 
payment in full is received by station. Payment by advertiser to agency or to service or payment by agency to service, shall not constitute payment to station. Station will not be bound by conditions, printed or 
otherwise, on contracts, insertion orders, copy instructions or any correspondence when such conflict with the above terms and conditions. Four weeks advance cancellation notice is required unless otherwise 

specified. 

Hearst television inc, does not discriminate in the sale of advertising time, and will accept no advertising which is placed with an intent to discriminate on the basis of race or ethnicity. Advertiser hereby represents 
and warrants that it is not purchasing broadcast air time under this advertising sales contract for a discriminatory purpose, including but not limited to decisions not to place advertising on particular stations on the 

basis of race or ethnicity. 



Contract Agreement Between: 



Print Date 11/14/12 



WMUR-TV 

NEW HAMPSHIRE 

www.thewmurchannel.com 



WMUR 

100 South Commercial Street 
Manchester, NH 03101 
(603)669-9999 



Page 4 of 6 



Contract / Revision 


Alt Order # 


967426 / 1 


WOC1 00361 76 



Contract Dates 


Product 


Estimate # 


10/30/12- 11/06/12 


Tue-Mon week 


178 



Advertiser 


Original Date / Revision 


Guinta/R/Congress 


10/24/12 / 11/05/12 



Spots/ 



*Line Ch Start Date End Date Description 




Start/End Time Days 


Length Week 


Rate Rtn Type Spots 


Amount 


Start Date End Date Weekdays 


Spots/Week 


Rate 


Rating 










27 WMUR1 1/03/12 11/04/12 News9at11 




11 11 -Q^n 

I I - 1 I .oOp 




:30 


MM 
INIVI 




$4,400.00 


v^ictoo ui i iiiic riAcu inuii no oiiiuliuig 
















Start Date End Date Weekdays 
Week: 10/30/12 11/05/12 11 


Spots/Week 
2 


Rate 
$2,200.00 


Rating 
6.40 










28 WMUR1 1/04/12 11/04/12 AFHV 




/-op 




:30 


MM 
InIVI 


I 


$3,000.00 


Class of Time - Fixed Non Pre-emptible 
















Start Date End Date Weekdays 
Week: 10/29/12 11/04/12 1 


Spots/Week 
1 


Rate 
$3,000.00 


Rating 
0.00 










29 WMUR1 1/02/12 11/02/12 5a Daybreak 




o-oa 




:30 


MM 
InIVI 


H 

I 


$700.00 


Class of Time - Fixed Non Pre-emptible 
















Start Date End Date Weekdays 
Week: 10/30/12 11/05/12 1- - 


Spots/Week 
1 


Rate 
$700.00 


Rating 
4.70 










30 WMUR1 1/02/12 11/02/12 News9at11 




11-11 :35p 




:30 


NM 


1 


$2,200.00 


Class of Time - Fixed Non Pre-emptible 
















Start Date End Date Weekdays 
Week: 10/30/12 11/05/12 1- - 


Spots/Week 
1 


Rate 
$2,200.00 


Rating 
4.70 










31 WMUR1 1/03/12 11/04/12 6a Weekend Daybreak 


Sa/Su 6-7a 




:30 


NM 


2 


$900.00 


Class of Time - Fixed Non Pre-emptible 
















Start Date End Date Weekdays 
Week: 10/30/12 11/05/12 11 


Spots/Week 
2 


Rate 
$450.00 


Rating 
4.70 










32 WMUR1 1/03/12 11/04/12 7a Weekend Daybreak 


7-9a 




:30 


NM 


4 


$2,800.00 


Class of Time - Fixed Non Pre-emptible 
















Start Date End Date Weekdays 
Week: 10/30/12 11/05/12 2 2 


Spots/Week 
4 


Rate 
$700.00 


Rating 
4.70 










33 WMUR1 1/05/12 1 1/05/12 KELLY& MICHAEL LIVE DA>9AM-10AM 




:30 


NM 


1 


$600.00 


Class of Time - Fixed Non Pre-emptible 
















Start Date End Date Weekdays 
Week: 10/30/12 11/05/12 1 


Spots/Week 
1 


Rate 
$600.00 


Rating 
4.70 











Totals 655.00 122 



$140,200.00 



Time Period 



# of Spots Gross Amount 



Net Amount 



10/29/12 -11/06/12 



122 



$140,200.00 



$119,170.00 



Totals 



122 



$140,200.00 



$119,170.00 



Signature: 



Date: 



(* Line Transactions: N = New, E = Edited, D = Deleted) 

Notwithstanding to whom bills are rendered, advertiser, agency and service, jointly and severally, shall remain obligated to pay to station the amount of any bills rendered by station within the time specified and until 
payment in full is received by station. Payment by advertiser to agency or to service or payment by agency to service, shall not constitute payment to station. Station will not be bound by conditions, printed or 
otherwise, on contracts, insertion orders, copy instructions or any correspondence when such conflict with the above terms and conditions. Four weeks advance cancellation notice is required unless otherwise 

specified. 

Hearst television inc, does not discriminate in the sale of advertising time, and will accept no advertising which is placed with an intent to discriminate on the basis of race or ethnicity. Advertiser hereby represents 
and warrants that it is not purchasing broadcast air time under this advertising sales contract for a discriminatory purpose, including but not limited to decisions not to place advertising on particular stations on the 

basis of race or ethnicity. 



TERMS AND 5TA NDA RD CONDITIONS 
FOR PURCHASE OF BROA DC A ST A OVERT I SING 



The person, irm or other business entity {"Agency"} contracting to purchase brosa cast sa vertising time on behalf of the advertiser named on the "ace of this contract 
f Ad vertiser^ and the station accepti ng this contract ^Station^ herebyag ree that this contract shal I be governed bythe follow ing cond itions and fern- s: 



1. BILLING A ND PAT MENTS 

(a) Etatio n w ill, 'ronr time to time at inters Is to Ibwing broaa casts hereunder, bill Agencyon behalf of Ad ve ntiser at aaa ress on th e -ace hereof Agency 
shall pay Station thereon at address on bill on or before the 15th dayof each montii follow ing that in which broadcast occurred o r on such other ears as maybe specified in the invoice. 

[b] Except where this contact is made d i rectly with the Advertise r described on the face of this contract, it is understood that Agency makes th is 
contract both for Use I" ara as agent "or the As vertisa r ana that Agen cy agrees, on behalf of the Aavertiserandof teelf, that Agency and Advertiser are ana shall be jointly and severally 
liable for a II payment to be made byagencyto Statfon and br all obligations undertaken to be performed by Agency 



2. TERMINATION 

{a} Unless otherwise speciTea or the s.ce hereof, either party may termi rate this contiact, without cause, upon giving tine other partya t least 26 days 

prior notice proves that i" notice isgiven byAgercy termination shall rot be elective until ater Iwo {2} weeks o" broad casting hereunder. l"Agercy=o termirares this contract, it 
shall pay Station at the earned rate for a II broadcasts pursuant to this contract thro ugh the elective a ate of termination. 

(b Station may upon notice to Agency, terminate this contract at anytime; {i} upon material breach by Agency {ii} ifStatbn fait to receive timely 

payment on billing; or {iii} if Advertiser's or Agencys credit is, in Station's reasonable opinion, impaired. Upon such te rmi nation , all unpaid accrued charges hereLraer shall immediately 
become due and payable. The Agency's only liability shall be to pay "or telecasts com plated hereunde r prior to cancellation byStatbn. 

(c) Agen cy may upon notice to Station . terminate this contract at any time u pon material breach by -Station. U pon such termination, the Statio n's only 
liability shall be to pay as liquidated damages a sum equal to the lesser of Die following: {i} the actual noncancellabe out-of-pocket costs necessarily ir cu rre: by Agency in performance 
of this contract through date of such termination, or {ij}the total which would be due to Station hereunder if, on the date on which Agencygives notice of cancellation, Statbn had given 
notice of termination pursuant to Paragraph 2{a} e-echve at the earliest aare permitted thereunder. 

(d) Nerrhe r partyshall have any liability to the other upon termination pursuant to this Paragraph 2. except as provided in this Paragraph 2 and 

Paragraph 7. 

3L OM I SSION OF BROA DC A ST 

If, asa resurtofanactofGod, force majeure, public emergency labo r dispute, restriction imposed bylaw or governmental order, mechanical breakdown, orwhere 
necessary to enable the Station to comply* hh the Communications Act of 1934, as amended, to satisfy the "reasonable access" andfor "equal opportunity' requiremen rs for certain 
political candidates, or anyother similar or dissimilar cause beyond the Station's reasonable control, Station fails to broadcast anyor all of the a nnouncemen^s} or programs to be 
broadcast hereunder, Station shall not be in breach hereof, but Agency shall be entitled to an adjustment as fellows: {i} if no part of a scheduled broadcast is made, a later broadcast 
shall be maaeata reasorsblysstis"acforysubslituteasre ara time, ara r ro such time is available, the time charges allocable to the omitted broadcast shall be waived; {ii} if a material 
part, but retail, of a scheduled broadcast is omitted, a later b roaa cast shall be made at a reasonable substitute date and time, and Agency shal I continue to pay ii II charge. The 
foregoing shall not deprive Agency of the benett of any discou nte w hich it would have earned hereunder if the broadcast had been made i n its entirety 



i. PREEMPTIONS 

Station shall have the rkjhttocarcel any broadcast or portion thereof covered bythis contract in order to broadcast any program or event which, in the Station's sole 
discretion, it deems to be of greater publ ic interest or significance . Station msyalso recapture time prevbush/sold when necessary to comply with its obligations to make available 
"reasonable access' ara.ur eau al op porti.r ibes" to certain political caraiaaes uraer the Communications Act o"" 534, as amenae:. Station will ron'yAgercyo" such can cellation as 
promptly as reasonablypossible, if the partes cannot ag ree upon a satisfactorysubstitute aate and time, the broadcast so preempted shall be deemed canceled without affecting the 
rate, a iscoLrts or rig hte provided under this contract, except that Agency will ret ha veto pay Station any charges allocable to the canceled broadcast 



5. FKED RATE PURCHASES 

Notwithstanding the provisions of Paragra phs 3 and 4 above, unless the omitted or preempted announcement was purchased as a single buyor at a feed {i.e., not a 
preemptible} rate, and it is so indicated on the face of this contract, Station may preempt at its sole discretion for any reason. In the event of preemption or omission, unless otherwise 
ag reed to byStatbn, Agencyshall continue to paythe full charge {no credit or refindwill be given} but Agencyshall be accorded another announcement at a reaso rably satisfactory 
substitute date and time, at no add itiona I charge therefor. 
6. AGENCY MATERIAL 

All commercial mate rials {if so see cinea on the see of this contract, all program materials, including talent} shall be iirnished by Agency and delivered to Station at 
Age rcys sole cost ana expense. Agencyshall aeliver all materials not less than 48 hours (exclusive of Saturdays. Sundays and holidays} in aavance o" broaacast. All materials 
furnished by Agency {i} shall not be contra ryto the public interest, {ii} shall conform to tiie Statio n's then existing prog ram and operating policies and qua Irty standards, and {iiijare 
su bject to Station's prior approval and continuing right to rejector to cause Agencyto edit such materials. Station will not be liable for loss or damage to Agencys material or, ever if 
accepted by Station, b r communications fom others 

I" Agen cy rea uests w ithin 30 days of last broadcast hereunder, Station will, at Agarcysejsperse, return Agency material to Agency If Agencydoes not so request. Station 
has the right to aispose o'all Agen cy material arytime star t>3days "blbwirg the last broaacast hereuraer. 

7. INDEMNIFICATION 

Agency and Advertise r w ill jointiy and severally indemnifyand hold harmless Station fom and against all claims, demands, de bfe. obligations or charges {including 
reasonable atto mey fees and disbu rsements} w hich arise out of or result from the broadcast, preparation "br broaacast or contemplated broaacast of materials femtshed byor on behalf 
of Agencya ndfor Advertiser or iirnished byStatbn at Agencys request br use in connection with Agency's or Advertiser's commercial material, and Station will similarly indemnifyand 
hold harm less Agency ana hi vertiserwrrh respect to all materials furnished byStatbn. The indemnitee shall promptly notify and coo perate with the indemnitor with respect to any 
claim. The provisbns of this paragraph shall survive the term iratbr orexpiratfon of th is contact. 

8. CONSEQUENTIAL DA MAGES 

A; a- 3/ = 'a £t=t 'S'scv'^^'ss f = t cc ssi.s-t? : = " = aa= -as. f a =-;•': -3 = c :■- f = :c-t'= at. ;.'=. = -t t: = = '=:'=c 2, :■■ = -y ss :■* :■■:■=: asst. c_'=- = r t t: 
Paragraph 3. or any preemption of broadcast pursuant to Paragraph 4, are speculative and neither Agency not Statbn shall be held liable for any consequential damages incurred. 
T his consequential aamage exclusbn provision is an albcatbn of risk separate and apart iom provisions specifying or limna'ng either Agency's or Station's remedies tor breach. 



9. GENERAL 

{a} Stationwill broadcast the announcements ana programs covered bythiscontracton the dates and at the approximate hourlytimes provided on tine 



"ace hereof 



{b} T he Station sKall exercise normal precautions in handling of p lopeitya nd mail, but assumes no liability lor loss or damage to program orcommereia I 

materials and other property lirnished by the Agency in con nection with broadcasts hereunder. The Station will not accept or process mail, correspondence, ortekephone calls ir 
connection with broad casts except a^ter its prior approval. 

(c) Agency is acting asagent "or a d isctose: principal (i.e., Ihe Advertiser named or Ihe "ace hereof arc Agencywill act as age r t t>r making payment 

on all billings hereunder. However, Agency shall be prinrarily liabte 66r The Advertiser's payment of sums due hereunder and Station shall took initially to Agency tor the payment thereof 
unless and until Ager cy si Is to timely remit payment or becomes ir solver t. Advertiser shall be liable to Station and rot to agencyon all unpad billings (or services rendered by Station 
hereunder {excluding advertising agency commissions}, butonlyto the extent that Advertiser has not thereto*) re made payment to the Agency thereon, and to Ihe extent fiat 
Advertiser has there to"ore made payrart to the Ager cy thereon {i) while knowing that Agency baser teres irtc ar ag reemertor arrangement purporting to assgn or pledge to a third 
party monies which may be or became payable by Advertiser or Agency or that Ager cy was in danger of becoming insolvent; or {iijater receiving notice {together w hh a current 
statement of account) ifcm Station fiat Agency is seriouslydelinque nt under this or a nyolher ad vertisir g ag reeme r r{s} betveer Station and Agency be silirg to make payment on 
billings within 45 days alar the end of tie month in which service is provided thereunder. Nothing herein contained relating to the payment o f billings byAgencysnall be construed so 
as to relieve Ad vertiser o ( or diminish Advertiser's liabilityfbr breach of hs obligations hereunder. If this contract is with a media buying service, all references herein b Adencyshall 
applyto Ihe media bLyrg service. I" this cor tract is made directly with A3 vertiser, references hereir to Ag er cy shall apply to Ad ver riser except that ir such case ro com missio r w ill be 
= s:. 

{d) Agencyshall not assgn this contract except to another agency which succeeds to its business of representing Advertiser and provided such other 

agency assumes all hsoblgations hereunder. Advertiser may upon notice to Station, change itsagercyard onhythe successor agencyshall be en ti tied to commissions, ifany, on 
billings- for broadcasts thereafter. Station is not required to broadcast hereunder for the beneitofany person other than Advertiser, or tar a product or service other than that named or 
the -ace h ereof 

{e} This contract contains the entire understanding between the parties, cannot be changed or terminated orally and shall be construed in accordance 

with the laws of the State o" New York, and with the Communications Actof 1934, asarrerded , and withthe rulesand regu lationsofthe FCC issue: pursuant thereto. When thereis 
any inconsistency between these standard conditions and a provision on the ace hereof, the latter shall govern. Failure of either party to enforce anyof the provisions hereof shall not 
be construed asa gereral relinquish men tor waiver of that or anyother provision. All notices he reunder (except for notices under Paragraph 4} shall be in writing, given only by prepaid 
telegram or mail, addressed to the other party at the address on the ace hereof, and shall be deemed given on the date of d isparch . 

[For additional information relating to political advertising, Agenriesand Advertisers are encouraged to requesta 
copyofthe Station's current political advertising disotosLre statement.] 



